


Be Engaging

 Ask questions

 Hold a Contest

 On Topic or Off Topic

 Engage students–
Careful, use good 
judgment!

 Be consistent in your 
updates

 “Action can by the 
learner can initiate her 
learning.”

The Art of Changing the 
Brain – James Zull



Know Your Audience

 Be Aware of Your Fans/Followers/Community 

Members

 Content Posting

○ Financial Aid

○ Student Support Services

○ Involvement-Athletics/Study Abroad/Student Orgs

 Situate the Content in Their Experience

○ “ No one can understand anything if it isn’t 

connected in some way to something they already 

know.”
The Art of Changing the Brain – James 

Zull



Be Authentic

 Relationships in Admissions

○ Social media helps you 
continue to build that 
relationship with students, 
parents, or counselors

 Use your personality and 
your style to your advantage

 “ Your students cannot be be 
comfortable if you are 
pretending. Nothing is more 
powerful than authenticity, 
and nothing turns the young 
mind away faster than 
pretense.”

The Art of Changing the Brain 
– James Zull



Recruitment Strategy on Social 

Media

 What is your social media recruitment 

strategy?

 Be consistent in your messaging

 Keep your professional identity in tact

 Disclaimer: Be careful of confidentiality



Forming Connections

 Methods of forming 

connections

 Give students a valid 

reason for forming a 

connections with you 

and the university. 

 Helps determines 

direction of social 

media campaign. 

 Direct/Indirect 

methods

 Benefits

 Quick access to 

students while 

traveling on the road.

 Authentic 

perspectives from 

students

 Provide students with 

benefits of forming a 

connection via social 

media 



Pitfalls of Social Media

 Danger of the Retweet

 Understand what you are posting

 Maintain professional relationships & 

culture.

 Never post past a certain time.

 Steering conversations in a positive directions.





Questions?

 Jon Samp, University of Kansas

 jsamp@ku.edu

 Megan O’Rourke, Marquette University

 Megan.orourke@marquette.edu

 Brian Albertsen, Western Illinois 
University

 Bc-albertsen@wiu.edu

 Mike Melinder, IUPUI 

 mrmelind@iupui.edu
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